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QUEEN STREET • CARDIFF
SHOPPING CENTRE

TO LET UNIT 7/9

MISREPRESENTATION ACT: Kitchen La Frenais Morgan and Macarthur Wilson for themselves and for the vendors or
lessors of this property whose agents they are, give notice that (i) these particulars are produced in good faith, are
set out as a general guide only and do not constitute any part of an offer or contract. They are believed to be correct
but any intending purchasers or tenants should not rely on them as statements or representations of fact but must
satisfy themselves as to the correctness of each of them. (ii) no person in the employment of Kitchen La Frenais
Morgan and Macarthur Wilson has any authority to make or give any representation or warranty in relation to this
property. October 2009. Designed & Produced by CW Advertising Tel 01282 858200.

www.capitol-shopping-centre.co.uk
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FURTHER INFORMATION
Will Thomas 020 7317 3700 wthomas@klmproperty.co.uk and
Mark Wilson 0117 908 3350 MRW@macarthurwilson.com

FIRST FLOOR PLAN

KEY BENEFITS:
> 18,000 sq ft unit over 2 trading levels with 

fantastic prominence to Queen Street

> Join Hobbs, Phase Eight, Kookai, Dune and H&M

> Capitol Shopping Centre footfall is 15 million+

> Integral 450 space car park

> 375,000 car park users per year coming
through the Centre

> Queen Street commuter station with 4.6m users
located behind the Capitol

A unique opportunity to occupy
Cardiff’s most prominent retail
unit on Queen Street
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